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Design and Development Pattern of Zhangzhou Ceramic Cultural and Creative
Product under the Background of “The Belt and Road Initiative”
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ABSTRACT: The work aims to explore the inheritance and development of regional traditional culture under the back-
ground of “The Belt and Road Initiative” and investigate and analyze the multi-dimensional connotation of Zhangzhou
ceramic culture, to provide powerful references for the development of cultural and creative products and industrial de-
velopment with significant regional cultural characteristics. With Zhangzhou kiln ceramic culture as the core, the city
culture symbols and the regional culture characteristics were extracted through the analysis on current situation of
Zhangzhou ceramic cultural and creative product industry and the discussion on existing problems, to explore and sum-
marize Zhangzhou ceramic cultural resources again. The design and development of traditional cultural elements and
creative product system were integrated to construct a creative product development model based on Zhangzhou ceramic
culture and carry out demonstration through specific design cases. Traditional cultural elements are combined with crea-
tive product design to find out the balance between traditional culture and innovative products, to become an important
cultural heritage that meets the needs of current social, economic and cultural development and has great geographical ra-
diation influence. The dual value of ceramic cultural and creative industry and regional cultural development is compre-
hensively improved to provide new ideas for the inheritance of traditional culture and the diversified development of cul-
tural and creative products.
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Development mode of museum ceramic cultural and creative products
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Fig.2 Development strategy analysis of museum cultural and creative products under SWOT model
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Fig.3 Design model of Zhangzhou ceramic cultural and creative product
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