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Cultural and Creative Product Design of Tea
Picking Opera in South Jiangxi

WEI Xi
(Jiangxi University of Technology, Nanchang 330098, China)

ABSTRACT: The work aims to study the practical significance of combining tea-picking operas of South Jiangxi with
cultural and creative products, refine the design elements that can be used in tea-picking operas of South Jiangxi, put
forward design ideas for the design of South Jiangxi tea-picking opera cultural and creative products, and protect the de-
velopment of South Jiangxi tea-picking operas when adding a distinct region element to the cultural and creative indus-
tries in South Jiangxi, and finally activate the intangible culture by design. Through literature study and field research, the
development history of South Jiangxi tea-picking operas was studied, and the current situation of cultural and creative
products on South Jiangxi tea-picking operas was understood. Design elements that can be used in South Jiangxi
tea-picking operas were analyzed from props, song name, dialect, role, etc., providing design strategies for the design of
cultural and creative products on South Jiangxi tea-picking operas. As a gathering place of Hakka culture, South Jiangxi
region nourishes a rich regional culture. South Jiangxi tea-picking drama is rooted in Hakka culture and has a solid cul-
tural connotation. It can be refined through modeling evolution, functional association, and pattern evolution to extract
distinctive design elements for cultural and creative design of South Jiangxi tea-picking operas, to create a design brand
for South Jiangxi tea-picking operas and provide recognition for South Jiangxi tea-picking operas in promoting South Ji-
angxi tea-picking operas.

KEY WORDS: tea-picking in South Jiangxi; cultural and creative product design; Hakka culture
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