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Efficient Application of Visual Graphic Elements in Agricultural Product Packaging
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ABSTRACT: In modern society, people miss and care for the past local life, which results in consumption concept of

CLINT3

“native”, “natural” and “healthy” and urges packaging designers to express the local characteristics of products when de-
signing, and to study the practical methods and design concepts of efficient application of visual graphic elements in ag-
ricultural product packaging by upholding the design thinking of concept, economy, art, etc., so as to realize the final
packaging significance of local agricultural products. The relevant data collected were summarized and sorted out to draw
the chart for analysis. Taking the packaging design of “Luxi Farm” as a research case, the high-efficiency application of
visual graphic elements in local agricultural products was explored. The importance of visual graphic elements in agri-
cultural product packaging and high-efficiency applications are mainly to satisfy consumers’ ability to accept clear value
information, thereby awakening consumers’ implicit purchasing impulses and ultimately achieving marketing and pack-
aging art. The design of visual graphic elements in modern agricultural product packaging presents more diversified
characteristics. How to better display the visual graphic elements in agricultural product packaging is already a serious
study subject for packaging workers and brand manufacturers to think about.
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Fig.1

Japanese rice packaging case
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Fig.2 American Tea Forte organic tea packaging
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Fig.3 Application of Luxi Farm graphic sign in agricultural product packaging design
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Fig.4 Application of watercolor painting in agricultural product packaging design
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Fig.5 Application of simple graphic elements in agricultural product packaging
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Fig.6  Visual information conveyed in honey packaging design
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