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Application of Regional Characteristics in Tourism Product Packaging Design

LIU Yuan
(Honghe University, Mengzi 661199, China)

ABSTRACT: The work aims to explore the practical difficulties in tourism product packaging design, and on this basis,
analyze the positive role of regional cultural elements in tourism product packaging design and the specific application
direction. From the generation background of tourism product packaging design, the practical development of the tourism
product packaging design was explored, and then its positive contribution to the local economy and commercial value
were analyzed. In-depth analysis was carried out to investigate the problems such as unclear regional characteristics, lack
of continuity and insufficient innovation, and explore the specific application of regional characteristics in tourism prod-
uct packaging design from the aspects of materials, shapes and colors. At the same time, the exploration and practice were
conducted in combination with coping strategies and design case in Yunnan. The integration and utilization of regional
characteristics in the packaging design of tourism products endows the tourism products with the essence of deducting
traditional folk culture, meet the unique aesthetic needs of tourists to a large extent, promote the benign development of
local tourism economy, and produce positive social effects.
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