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Hermés Color Design Strategy Based on Regional Color View

DONG Ke-ran, SONG Fang-hao
(Shandong University, Jinan 250061, China)

ABSTRACT: With the development of commodity economy, brand color image has become an important part of
commodity marketing. As a marketing strategy, the commodity brand color tends to be more and more specialized, and
the modeled color brand strategy cannot meet the cultural needs of people in different regions. Combining regional color
concept with brand design can create a color brand image with emotional and regional characteristics, so that the brand
can show the unique characteristics, and get the emotional recognition of sales objects in a specific region. Based on the
analysis method of PCCS color system in Japan, the Hermés window color design in Japanese market was taken as the
analysis case and how Hermés brand carried out window color design for Japanese consumers was investigated in combi-
nation with the color preference of Japanese consumers. The color brand framework consisting of the presentation layer,
emotion layer and strategy layer is pointed out in Hermés window design, thus establishing a color brand strategic struc-
ture model based on oriental color aesthetics. The analysis on color brand strategy construction of typical brand cases is
expected to provide a useful reference for color design peers.

KEY WORDS: regional color concept; color brand strategy; PCCS color system; Hermés window design
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Fig.1 Analysis model of Hermes color
brand strategic structure
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Fig.2 Color analysis of some Hermés windows from 2001 to 2003

2001 4F 5] 2018 43— 7 S 11 O (R R B 1 R
A, Kb 7 R s ) (R R GEAE O R T X Gt AT o)
AT o DTSSR 19 TR 45 i BB 7 1) AR B € 1X
AT R R, IR RIRES Y, AR A
oAb B G T T R, A5 A NIRBGIL S AR, L
KMmm%%%m%W@$¥%ﬁ%ﬁM£@@,#
ARG T — R EEBORE S, RS R g
TR SRS E . PR o I (g 75 5K
] RGB A5 300 B (E A TR A IR B B de = A (1
K, I Easy RGB Mufi b4 {1k i B (5 1 35 48 45
RGB {HE:#y PCCS ORAR R FPREMSIUR M | 1

FUE . BB, T4 X S e A T o
Bt e WEA R MEE (AN k—MEZSi6 ),
[i) Bsf 2% s 380 76 A PR 2 () P 408 6 7 2 % 0 1 = A —
FE S, R Ik e 7 ) 4 1 B e W AR S T B
EPSUIEOR £k WA RN =E 328 IF5) RN =7 N ¢
A, R T DL B 7 2 S R XA G e
BB TERRAE , S R PCCS 0 8 1 o 5 A 7
P LT . 2001 4E 2 2003 435438 7 (%
ST ILIE 2,

Hg HgEE AR B Bos I 6 R 5
ﬁfﬂf%u%ﬁ%‘@gém\ﬁ&%ﬁm@3



Fa1E: 20

OO IRAE . FET I ORI & AL R BT B AT 5T

277

8y

30

25

20

15

(@R. R, yR) (0. O, yO) (Y. Y. gY) (4G. G, bG)

YG G BG B

(14BG, 15BG) (gB. 17B,
18B. pB)

\'% P

(bP. P) (P, RP)

K3 ARORCH LT

Fig.3 Color distribution and statistical chart of color system
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Fig.4 Hue distribution and statistical chart of color tones
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