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Personalized Design in Daily-use Ceramic Product Innovation
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ABSTRACT: The work aims to explore the personalized exploration and attempt on the innovation of daily-use ceramics,
and summarize the typical direction and strategy. From the advantages and disadvantages of Chinese ceramic products in
the world market, the differences in quantity and quality were analyzed. The diversified design thought in terms of mod-
eling, color, pattern, material, etc. in daily-use ceramics product innovation were analyzed in depth. The interactive,
healthy and emotional expressions conducted under the guidance of the applicable, economic, beautiful principles were
summarized in details. The ways and means for innovative design as well as the new design trend in the future of Chinese
ceramics for daily use were put forward. Personalized design of ceramics for daily use contributes to the brand new design
direction and value presentation form. It makes the ceramic works no longer limited to the simple and practical function,
also plays an important role in beautifying people’s living environment, and adjusting the pace of life and using interest. It
sparks the healthy and good mood, and effectively meets people’s growing aesthetic standard and spiritual needs.
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