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ABSTRACT: The work aims to explore the application of affordable assisted emotional hierarchy theory in the product
design, so as to make products meet the emotional needs of users’ instinct level, behavior level and reflection level better
by affordance thinking, thus realizing the emotional design of products. The research and application of the emotional hi-
erarchy theory were discussed, and the product design framework under the emotional hierarchy theory was summarized.
The disadvantages of the emotional hierarchy theory in the application of product design were analyzed and the develop-
ment and application of the affordance theory as well as the advantages of affordance thinking were expounded. Finally,
the relevance of the emotional hierarchy theory and the theory of affordance in product design was investigated. The
framework of the emotional hierarchy theory application assisted by affordance was constructed and the relevant design
cases proved that great affordance design could meet the emotional needs of different levels of users. Therefore, it is ef-
fective and feasible to assist the application of instinct level, behavior level and reflection level in product design with
affordance thinking. The affordance theory provides a new perspective for the in-depth study of the emotional hierarchy
theory, which can attract more scholars’ attention.
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Fig.1

Product design framework under the guidance of emotional hierarchy theory
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Fig.3 Framework of the emotional hierarchy
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theory application assisted by affordance

A T IS [R]85 0 AT
(b XSS RRIE A R IR, PR R TR TR R
JE AR 1 BT (e, A TS TR R R A SRR
JEAE BT A B 77 [ B 30 1 SR B AT L R, AT
. DIRE RN ORI AG  d H  4E 32 SAE FH  T f
PEANTA] o 2477 i ELAT W R s AT B T fE kR
F P RE T 22 M 34T AT (BB RS, 7= o fin ) &
W EARE 2 B IRURR s 178 . ThRE T b 5 3= S ib
PR, FHP T 22 iR A KA A D e A58 5 TA e JRAT
120 . e pUAR AT (kAL VR R, AT DL B ek
HIPE S BRARAE, ORI . S ROh A, RAER
A5 R AT BN AT REAR G, R FH P 00 R 23 Y I e
Wk, AT AMEACRR:, BLEE ™ 5 KL 2 T
BRI EIRR . 28 Bk, G i nT b s RE IS R
Ro W EARRRE . 1782 BRI ERR, B
Ut , AT (L ERE B 5 AR U b il B A% IR = 2 B e e
s BT A R S B R A B I Rk = 2 B 1Y
HEZL LA 3,

anE SR g

ARFESAT T AAE T T A A 7 iR TR
B, 4y 50 E % i i Konstantin Grei ¥ 11 1Y
Chair-One fi ¥ . R B AT A light with a dish
BT, 44 another hand BT . WPFE A ITTHY
I spees. CHRHBIXTIEAY, BIEMTTHENE M R
WARRZ . 1782 BB eyt i, M
T B ] (R 2 B 19 e = 2 W B A 72 A s T R
MBI M. S5 0ER 2,

FESEATEEE AT, B28 T B4 7 i o i AT Rk
R A] BT HRRAE R I, EA T HR AL TR AR B i 1
JEAT b, B T S 3k A 7 i AR LA K T )
TR S — ™ b A B ZU A AN L JER T i
PEARAE T RAFRBCE RS, FEW L TP ARRIZW
TR, B —E T DRk, e
HF AT R 25 EGRR s 60, Horb il ok TR

4



8415 5221

FAPTAE . ARTHEPE L A 7 o 7 R BB A 7™ i BT A 25

®2 ETHHERN~RIZITED
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