FarE 224 (N R
2020 4F 11 H PACKAGING ENGINEERING 95

FREWE ERERRFmEF TR BRERE

$'§ L] I\-E] I%‘i;_c.
(R Tk K2, P9t 211816)

HE: B AR PRAEFEAIMNMESIREZT PO EREN, ZRBENRRELHERZ, Fik @
WSl AR EAXEH, RRRAT s HRTHE. RS BRREMR, SARIKRTESEEFRRS
FREZATEHI BT R, AT X AL S RAERT S RRAEEM T SRR ERGEARELE, 7
MG EE B AR T R R AR, B AA I B A6 B hakal T
e, NAEZBXA#HG B, & FEEREYE B RER, BRI e # kit o) B2 40 0
BRHBRLFK., BRES, TEAASMME P, HERASAX BHREZ, FI “FHERBETFL” 5
“EAASRT, #HmikE SR RENT L EINK T R F R ER PRI FI 5 HERT,
KB BARHEFEL,; Bz, M, LI, REZXL

FESES: TB472 XkERiIREE: A XEHS: 1001-3563(2020)22-0095-05

DOI: 10.19554/j.cnki.1001-3563.2020.22.015

Paths of Modern Product Innovative Design Inspired by Traditional Creation Wisdom

LI Bing, YAN S-yuan
(Nanjing Tech University, Nanjing 211816, China)

ABSTRACT: The aims to build the bridge and pave the way for promoting the creative transformation and innovative
development of Chinese excellent traditional culture in contemporary life. Based on comparative studies of the design
cases of Chinese chairs and Ming Style Round chairs, candlesticks and wedge stud dowels of “you and me together”,
Ding-pot and Jie-ying cup of the Tang Dynasty, multi-functional rest sleep platform and the Qing Dynasty step-by-step
bed, four paths of traditional creation wisdom were extracted to inspire modern product innovative design combined with
the summary on practices of the contemporary design of Ming style chairs and the design of household sunshade products
for cars, namely the inspirations of form innovation, structure innovation, function innovation and intrinsic meaning in-
novation. Chinese traditional creation wisdom is broad and profound, and the path to inspire modern product innovative
design need to follow the policy of letting a hundred flowers bloom and a hundred schools of thought contend. The bal-
ance needs to be kept to continuously explore and plan the inspiring paths to realize “all roads lead to Rome” and “make
the past serve the present”, so that more traditional creation wisdom can be reappeared and inherited better in the practice
of modern product innovative design.
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Inspiration of form innovation
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Fig.2 Contemporary design of Ming style chair
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Fig.3 Inspiration of structural innovation
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Fig.5 Design of household sunshade products for cars
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Fig.6 Inspiration of intrinsic meaning innovation
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