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Design of Intelligent Interactive Financial Management Product for
Children with Persuasive Characteristics
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ABSTRACT: The work aims to study how to change and modify unhealthy consumption habits, inspire and induce
healthy consumption behavior and consolidate and strengthen the formed good concept of consumption by persuasive de-
sign. The advantages and disadvantages of existing financial management products for children were analyzed to deduce
the importance of developing intelligent interactive financial management products for children with persuasive charac-
teristics and then analyze the persuasion techniques and persuasive design. The PSD persuasion system model was used as
theoretical guidance to extract the design process and the dominant requirements and implicit requirements of 5 to 12
years old children for financial management products were observed to sum up persuasive design strategy, and carry out
design and practice on the basis of this. Through the research on the application of persuasive design method in children’s
financial management products, the proposed method is feasible to improve children’s correct consumption concept and
establish scientific financial management awareness.
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Fig.2 Analysis on children’s financial behavior path
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