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Brand Design of QR Code Advertising

GUAN Xin-yue, WAN Xuan
(Southwest Jiaotong University, Chengdu 610041, China)

ABSTRACT: The work aims to combine QR code advertising design and branding concept to improve the existing defi-
ciencies of QR code advertising from color, graphics, copywriting and layout, and to create a QR code advertisement with
high recognition and rich brand culture, which can improve consumers’ interests in scanning code. Firstly, the develop-
ment status and future trend of QR code advertising was grasped through literature analysis. Combining a large number of
advertising cases, the problems existing in design of QR code advertisements were summarized. Then, the rationality and
the feasibility of the method were verified through design practice. Based on concrete and feasible methods about color,
graphics, copywriting and layout, a highly recognizable, branded QR code AD was obtained. Combining the concept of
branding with the design of QR code can inject more cultural connotation into the QR code advertisement on the basis of
improving the recognition of the QR code. It makes the QR code become the carrier of the company philosophy, promotes
the transformation of the code AD itself and provides more valuable references for the development of new media adver-
tisement.
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Fig.1 QR code AD of YaoMing Fantastic Land
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