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ABSTRACT: The work aims to disassemble and combine cultural symbols by analyzing the cultural images of symbols
with Saussure two-axis analysis method to satisfy the cultural image needs of the design object’s commonness and indi-
viduality and explore the logic and methods in logo design practice. The logo of Institute of Literature in Chinese Medi-
cine of Nanjing University of Chinese Medicine was taken as the design object and its cultural image was disassembled
into two parts: commonness and individuality. The cultural image cognition experiment was introduced into the design
practice, and the symbols of 23 Chinese medicine universities were collected as samples to obtain the cultural symbol with
the highest recognition degree of Chinese medicine image to meet the common needs of the design objects. By interpret-
ing Saussure’s theory of language signs, the analysis results were applied to logo design practice and the two-axis analysis
method was used to deduce the individual needs of the design object. Then, the focus group method was used to improve
the logo, and the design practice process was discussed and analyzed. Finally, the method and law of combining Saussure
symbol theory with logo design was summarized. The logo is the external visual expression of an enterprise’s internal
spirit, and a single cultural symbol cannot convey the enterprise information completely. In design practice, the associa-
tive deduction of commonness and individuality, and the disassembly and composition of cultural symbols require rational
logical methods. Through the combination of semiotics and design practice, brand tonality can be controlled in logo de-

sign, cultural symbols can be deconstructed and reorganized rationally, and information can be conveyed completely to
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meet the needs of design objects.
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Logo of 23 Chinese medicine universities in China
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Tab.1 Cognitive scale of emblem cultural image in 23 Chinese medicine universities in China

FA PR hEA L ER PR PR PG ER E TN hEA L ER
Jeat B 2 KA 3.75 R b R 2R A 4.33 B VG e = 2 KA 3.08
I B 2 3.18 LT R R 2.79 =R R 3.15
iR 3.45 WAL B 2 A 2.78 i N 1.83
P R 2R 3.21 WL B2y K% 2.94 BT BRI 4.19
AR 24 KA 4.55 KFhE R 3.18 Hl b2y 3.12
AR BE 25K 2 3.23 FaH 2R 2.98 S B2 R 3.05
AN N 2.63 VLG B2 R 2.75 LG P 24 R 2 3.98
KBy R 4.52 T g R 24 4.67




8415 5221

VRS . T Pl 3 Mk B AR AR B SR S A IS 261

K2 BRBHEHBRSRATEHAST

Tab.2 Ranking statistics of Chinese medicine image recognition of university emblem
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Tab.3 Cultural symbols extracted from the emblems
of 10 Chinese medicine universities
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Fig.2 Process of searching design concept
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Fig.3 Saussure two-axis analysis of language symbols
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Fig.4 Concrete visualization of design object element combination concept
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Fig.5 Six characteristics of logo
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