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Design of Cultural and Creative Products of Over seas Chinese Hometown
of Wuyi Based on the Demand of Over seas Chinese
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(Jiangmen Polytechnic, Jiangmen 529090, China)

ABSTRACT: The work aims to explore a cultural and creative product design strategy in overseas Chinese home-
town-Wuyi based on the deep research of Wuyi Overseas Chinese's demand, and validate the effectiveness of the design
strategy through concrete design practice. Through market research, the problems and opportunities of cultural and crea-
tive products of Wuyi were summarized. Based on the Maslow needs theory and the special cultural background of Wuyi
overseas Chinese, the demand of Wuyi overseas Chinese for cultural products was analyzed. The three-level theory of
Norman’s design psychology was used to design three cultural and creative products of Kaiping watchtower that meet the
needs of Wuyi overseas Chinese. The accurate research and understanding of the various needs of Wuyi Overseas Chinese
is the premise of the innovative cultural and creative product design of Wuyi. It is also beneficial to the promotion of the
products in overseas markets. The three-level theory of Norman's design psychology helps to break the barrier of the ho-
mogenization of cultural products, the blunt graphics and the low practicality of products, which can effectively improve
the innovation level of Wuyi cultural and creative products.

KEY WORDS: overseas Chinese hometown of Wuyi; overseas Chinese demand; Kaiping watchtower; cultural and crea-
tive product design
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Fig.1 “Caolong” pot
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Tab.2 Analysison the pattern of “Caolong” in watchtower
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Fig.5 Analysis on shape characteristics of watchtower

Jr kR TR Z R R, JHEEAEVCRE A f
ZERET, M RS AR T ILE AR
SELETAY AT o FERAR RS B PR I T BB R R /)
B SSHIE, WA S, FEBLH4nT BT bt ¢
— TR A A o 25 T AE S A B, SR
UNAE B ZE AR T [ A BRI o R 5 00 E AL S FE Y
AL R TR A E S 22, SRAL T A 2 SE R I
HA B NORRCR . ZIBEAHEFATR, 5t T
AR R B LA ERE %

TE SRR IR BB SO i, R 0 3 5k A 5
VCRCHE, R SCAR R P 7 dh 2R K™ i i R BT
e, REGETH 9% FE I SK ™ A S R 5 L0 3w B
THUMAS I 2% 35 B SCAVRSR K SCAL I R it AT 2 2
W ZRERETE, M A BBt RICRES
B AR o LA T R R — A, R
AT R T MRz, Bl —Fh g5,
YA BB ML, R A —Ff Bl 5
ZU RO IR, B TSRS P v R AR Sl R
SRR 92 7 A — RN 2 MR AR, Xl
JESCAT fh AR BEJZ W 1) SR = R BRIT I — Fh 2R B

4 Z5iE

LB ARG SCR) AR E LB AR S iSMEr
HE PR . B AR AR RE . ST
W RFR fE—I —BBORTT R T, T e
ok, PETH I E SCRY BT R E UG 7R JE BE
ARICE v B O B R R B =R IR
PATFF-BR A SO i R BT X 4, TEASREIZ I, 470
RS BUEJR U 535075 18T A R BRSKR , SE R
T =ASCR T it /7 T 48 £ S0 I SE I

Bl RS 6, At SRR T v 2 B
S =2 S AT LA R g = SO 7 s
A R

SE k-

[1] RN, REE, RN, HER S AR —
VIBR A BRar i SO il [J]. 244, 2017(8): 108.
WEN Wei-cai, XU Jing-ting, ZHU Dong-hong. Cultural
Creative Design for Hometown of Wuyi Overseas Chi-
nese: Taking Design Practice of Diaolou Cast Iron Pot
Sets as an Example[J]. Zhuangshi, 2017(8): 108.

(2] SKiEEAR, XU, (250 RAR T T M0G0 1003 A KA 5T
[J. f33E T, 2017(18): 3.

ZHANG Hai-lin, LIU Teng. Living Heritage of Tradi-
tional Folk Arts and Wickerwork[J]. Packaging Engi-
neering, 2017(18): 3.

B8] ARM-;HHE. (HEFMREDE) §RemnH
B AMF I % [ & £ F 3 [EB/OL]. (2017-08-11)
[2020-05-10]. http://gd.people.com.cn/n2/2017/0811/c123932-
30600175.html
People’s Daily Online: Guangdong Channel. “Five Chi-
nese Overseas Chinese Yao Yaohua® First Introduced a
Comprehensive Introduction to the Patriotic Love of the
Overseas ChinesslEB/OL]. (2017-08-11)[2020-05-10]. http:/
gd.people.com.cn/n2/2017/0811/¢123932-30600175.html

[4 TARAEMTLERES. JREE-EHEEM] M
JTARNR b, 1996.

Guangdong Provincial Local History Editorial Board.

Book of Guangdong Province Overseas Chinese[M].

Guangzhou: Guangdong Peopl€e's Publishing House, 1996.
( T3 285 11 )



