@ T & WAL 24l
280 PACKAGING ENGINEERING 2020 4F 12 f1

HEF 12 = B YEXT S~ mig it RIS

REF ', EEES
CLPUITRBOL A BE, W 611830; 2ILRIAY:, Tl 214122)

WE: Aoy oAttt edel & 8%, AT E XA Z Rt PO SN E. 7 AR
FIPE R 0 DK B SR &, B MR LA XA ikt PR R, s A Skt R R R R
W R H EA G @R R AR LK S R R R B L KRG PRI R AR MR P T AR A B A R ikt e %
TS ATk, BESWAMIT M EH), B — R ARG P B R g e ik, FoEHLEA
B 4] ikt P ey, B AR TR R E L) F Rl AN ERRENTO T L., &#
PR MR 0] T B L LR SRR R T — AR ey, B A SR e L E E L, BT g R AL
BB AEAATVIE R, T AL R A TF B AT B L, B EAAATEF B HAK, Pt & 4 A - S ikt
Tz A FE LA T ek, R T RMER, AR T ey KRR — AT R
FKEER . MFHEEG; A ERY; L6 Rkt BAREE

hESES: TB472 XHEFIRE: A XEHS: 1001-3563(2020)24-0280-06

DOI: 10.19554/j.cnki.1001-3563.2020.24.042

Enlightenment of Critical Design’s Creative Thinking on
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ABSTRACT: The work aims to analyze the creative thinking of critical design and discuss its reference value in cultural
and creative products design. In the beginning, the current situation and characteristics of critical design were analyzed,
and the deficiencies in cultural and creative products design were interpreted, then three prominent deficienciesin cultural
and creative products design were summarized and reasons for them were given. After that, key points of critical design’s
creative thinking which could be used in creative products design were extracted. The creative thinking and methods of
critical design were interpreted in combination with the critical design case. The ways to use it into cultural and creative
products design were analyzed to explore how to promote and develop the cultural and creative products design in a
deeper and good direction. Creative thinking of critical design provides a new direction for cultural and creative products
design, which could enhance the practical significance of cultural and creative products, that is, products not only can be
used by people, but also can broaden people's horizon and inspire people’s thinking. The application of critical design
thinking on cultural and creative products design will enrich the types of cultural and creative products, enhance their
sense of value, and provide a new path for development of the cultural and creative industry in the future.
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