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Taiping Houkui Tea’s Green Packaging Design Based on Design M anagement Thinking

CHENG Qiao-ming
(Nanjing University of Aeronautics and Astronautics, Nanjing 210016, China)

ABSTRACT: The work aims to analyze the current situation of Taiping Houkui Tea's packaging design from the perspec-
tive of design management, so as to make targeted research and suggestions on the green packaging design of Taiping
Houkui. Empirical analysis, comparative analysis and cultural analysis were mainly used to conduct a comprehensive in-
vestigation on the packaging design of Taiping Houkui. It pointed out the shortcomings in the design status of Taiping
Houkui, and proposed a deep improvement scheme for the packaging design of Taiping Houkui. The current packaging
design of Taiping Houkui is not satisfactory in over-packaging, empty packaging, rough packaging. Only the design
management thinking is used in the mode of government regulation, guild supervision, corporate collaboration to imple-
ment appropriate packaging design strategy of Taiping Houkui, and establish regional industry norms for green packaging
design of Taiping Houkui from materials, shape, color, pattern, business planning, etc., can it fully highlight the natural
cultural concept, carry forward the creative spirit of China, and realize the value added of design value and reconstruct the
design brand.
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Fig.1 Taiping Houkui brand image designed by the Spring Lake Tea
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