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Integrated Packaging Design of Xinhui Mingxin Dried
Tangerine Peel Based on Brand Strategy

CHEN Xiao-jian, YUAN Jia-qi
(Zhujiang College of South ChinaAgricultural University, Guangzhou 510900, China)

ABSTRACT: In the modern commercial society of tense globalization and competition, building a good brand image and
improving the product competitiveness are becoming much more important. With the packaging design of Mingxin dried
tangerine peel as a subject, the work aims to discuss the solutions of integrated packaging design to improve the added
value of products by means of reasonable packaging based on brand strategy. Under the guidance of brand strategy and
started from the integrated design concept, the work discussed the concept of integrated packaging design and its rela-
tionship in practical application by field surveying and packaging design for the Mingxin dried tangerine peel brand from
both theory and practice. Based on brand strategy, integrated packaging design is a disruptive and innovative design.
Taking integrated packaging design concept into the packaging design enables the designers to create high quality pack-
aging products that meet the market demand. Reasonable packaging form can enhance the added value of products, create
anew brand image, and promote the overall brand upgrade.
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Fig.1 Common packaging of tangerine peel in the market
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Fig.3 Packaging with vague brand
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Fig.4 Discovery series paperback
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“Time series” silver bottle packaging
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Fig.7 Design of product introduction and traceability information
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