o T Ba2E H 2
228 PACKAGING ENGINEERING 2021 4F 1 H

BRI B TR SR ARSI

BmEMS, TEHF
(VUrgACIE K2:, AR 611756 )

HE. By Ao 22430485, # % 2017 F, FH 60 ¥ A Ly FA 0 S 4054 2481,
TRALEREFATIERRSWEE, LML RRERN, TRARTRE, R =2 RK, o
R%5, ZHERPRARBRT RO LA, DRBFT T LR ENFEER S IREDF,
BEAARIERE T A P REATH R R, AR F LA TSR, ALY ERFAEY,
R, AFTXEAPARRCHEERGHRERFERAER, EABBMLERTRLAETRYG, Fik A
HHER P AEA BARERAR, ARt R EABI R AT R, 3R A P e AR A e s B AEBEAT AT
it BORAPREAERE, RSEHBN P O ARE, 2T ZAFRIRS .

XKEER: AP Fetadakit; R PARBEE; H AR

hESES. TB482 CEkiRIRAS: A XE4S: 1001-3563(2021)02-0228-05

DOl : 10.19554/j.cnki.1001-3563.2021.02.036

Tea Packaging Design under the Background of Agingin China

YANG Xue-chun, LI Fang-yu
(Southwest Jiaotong University, Chengdu 611756, China)

ABSTRACT: The aging of the population is already a global trend. As of 2017, the total number of elderly people aged
60 and over in Chinais as high as 248 million. China has become the country with the largest number of elderly peoplein
the world, and the trend of aging is intensifying. Chinais a big tea country with the largest tea production and the largest
variety. Older users are the main group of tea products in China. However, there are many different types of packagesin
China s tea market, so there are few specific designs based on specific users. Older users are in the socially disadvantaged
groups and need social care and protection. Therefore, it is especially important to inject emotional design based on the
consumption and use needs of such users at the physiological and psychological levels. Taking the older users as the target
group and the tea packaging design as the research object, the physiological characteristics and psychological characteris-
tics of the aged users were analyzed. Combined with the five elements of user experience, the user experience of older
users is improved to make the design serve consumers better.
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Fig.1 Iron canned tea
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Fig.2 Teacake

Fig.3 Plastic tea packaging
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Fig.4 Too small and unclear font
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Fig.5 Cultural creation in the Palace Museum: Kaifu tea pot
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Fig.6 Tea packaging combined with calendar: Tea Calendar
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Fig.7 Petal tea packaging
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