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Cultural and Creative Product Design Based on Spring Festival Culture

LI Jing
(Zhengzhou Business University, Gongyi 451200, China)

ABSTRACT: The work aims to extract and construct recognizable theme elements with the Chinese Spring Festival cul-
ture as the core, and carry out the design practice of cultural and creative products, to realize the visual transformation of
Chinese traditional Spring Festival culture and inherit and promote Chinese traditional festival culture. By analyzing
changes in national strategies and domestic consumer markets, the inseparable connection among cultural and creative
product design, cultural creativity and cultural emotion was discussed. Based on consumer psychology, the design of do-
mestic cultural and creative products needed to be integrated into Chinese traditional culture. After thinking about the
Spring Festival culture, the perceptual analysis method was used to extract the symbols of Spring Festival culture.
Through progressive method, the symbols of Spring Festival were visually designed with graphics and colors to form a
series of creative graphics reflecting Spring Festival culture. According to the cultural ideology of the Spring Festival and
the function of the carrier of cultural and creative products, the design of cultural and creative products was carried out
and the design practice was obtained. The design of cultural and creative products based on Spring Festival culture is on
the basis of Chinese peopl€e’s unique emotional cognition of Spring Festival culture. The extraction and design of elements
of Spring Festival culture provides the possibility for Chinese traditional culture to enter the market, promotes China's
excellent traditional culture and facilitates the development of domestic cultural and creative industries, having the dual
significance of cultural inheritance and industrial development and providing a useful reference for the inheritance and
innovation of Spring Festival culture.
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official flagship store of the Palace Museum
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Tab.1 Perception of cultural symbols of the Spring Festival

A 5 1) R

BRI b S AR T SEE.
P4 WEARIDE . TR . AR, SR THE
N AN 3

FAERE . T AR, MBI . AL
(C ORI

FRAE . RLLE . BHEM . ORI HOEAE .
FLAEKT L WLAERT | STk | sl | 22001 |
PR . B, WAREL . BT
CAET B UL SATHY L . CTT T BT
R Bk AT Bk 5
MO IR RS

FWRRE
e

B ESE
BOR Bl

A1 I L
e




a2k 2

B ST SO SR A S 255

*2 BETNHHFSHIERR
Tab.2 Extraction of cultural symbols of the Spring Festival
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Fig.3 Colour extraction of Spring Festival culture
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Fig.4 Selection of colorsin Spring Festival culture
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Fig.6 “Spring Festival image-eat dumplings’ tableware design Fig.7 “Spring Festival image-

Shou Sui” plate design
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Fig.8 “Spring Festival image’ stationery and mobile phone design
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