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Application of Bronze Mirror Patternsin Design of Tourism
Cultural and Creative Productsin Guangxi
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ABSTRACT: The work aims to apply the elements of the bronze mirror in Guangxi to the tourism cultural and creative
product design from perspective of cultural relics protection and utilization, to pursue the beauty and vitality of the clas-
sical cultural relics, put cultural relic’s protection and utilization in practice, make it firm in national confidence and show
the charm of national treasures. The KANO model was used to analyze and summarize the users' requirements for tourism
cultural and creative products, and the function tree was established by FAST analysis method to supplement the short-
comings of KANO model in the longitudinal analysis of requirements. Then, appropriate design components in the func-
tion tree were selected according to the longitudinal sort and were applied in the design practice of tourism cultural and
creative products. The feasibility and practicability of Guangxi bronze mirror pattern application in tourism cultural and
creative product design were verified from the point of view of user demand. Combined with the pattern of Guangxi aus-
picious beast grape mirror, atourism cultural and creative product with Guangxi characteristics was designed. Making full
use of Guangxi bronze mirror cultural relic resources to design tourism cultural and creative products through the organic
combination of Kano model and FAST analysis method not only meets the psychological needs of consumers for tourism
cultural and creative products, but also has important significance for the local cultural heritage and protection of
Guangxi.
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Fig.1 Theforbidden ice play coffee cup set in the cultural
and creative product flagship store of the Palace Museum
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Fig.3 Bronze mirror pictures and drawings
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Tab.1 Decomposition of copper mirror decoration elements
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Tab.2 Questionnaire form on characteristics of bronze mirror-related tourist souvenirsin Guangxi
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