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Tourism Souvenir Design Based on Emotional Design
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ABSTRACT: The work aims to explore the realistic demand of the present tourist souvenir market and the implementa-
tion path and future development of emotional design strategy. From the impact of social and economic development on
the tourism souvenir market, the diversification of consumption demand of tourists and tourism products design of a
higher level, important design ideas of emotional design were introduced. In-depth design planning was conducted com-
bined with the emotional design feasibility and design idea. And then, in-depth research was conducted from cultural ori-
entation, emotional interaction, real experience, explore heritage inheritance, etc. Some design examples were chosen for
theoretical demonstration and practical exploration. Some emotional design methods of application values were summa-
rized. Emotional design of tourism souvenirs must start from the fact, conduct in-depth analysis on the diversified de-
mands of the tourists to travel products, integrate and blend process, culture and emotion from outside to inside and from
both outside and inside, enrich cultural moral emotion and folk customs of the tourist souvenirs, and develop a broad
market with by strong novelty, commemorative significance and emotion.
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