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Design Strategy of Mobile Short Video Application Based on Hooked Theory

HE Chen, JIANG Xiao
(Jiangnan University, Wuxi 214122, China)

ABSTRACT: The work aims to use the Hooked theory in mobile video design, to solve the problems existing in the cur-
rent short video application, such as low creation rate, weak interaction, declining participation, to stimulate the user’s
initiative and creativity and improve the interactive experience in the product. Combined with fragmentation, personaliza-
tion, community of mobile short video era characteristics, the significance of Hooked theory getting involved in mobile
short video application was analyzed. The user research results were summarized with trigger, action, variable reward and
four steps of user input as the backbone. The design strategies of mobile short video application were put forward, in-
cluding triggering using by virtue of pressure and loneliness of user, optimizing creation path and deducing user behavior,
together with variable achievement mechanism, value storage and explicit vanity indicator. The application of the Hooked
theory strengthens the combination of product and user behavior, helps to grasp the characteristics of the times of short
video products, reduces the creative resistance of users, meets the diverse interactive needs, and creates a more attractive
mobile short video application platform.
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Fig.5 Variable achievement mechanism
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