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Design and Research of Intelligent Interaction in Fresh Fruit and Vegetable Packaging

ZHANG Ding-wei, CHEN Lie-sheng
(Shanghai University of Engineering Science, Shanghai 201620, China)

ABSTRACT: The work aims to study the latest application of intelligent interaction technology in the design of fresh
fruit and vegetable packaging to improve the relationship between consumers and packaging, achieve more interesting and
intelligent packaging innovative design, and enhance human-oriented awareness and consumer experience. By analyzing
the current situation of fresh fruit and vegetable packaging design and intelligent interactive application design scenario,
the work explored the application design of intelligent interaction in interaction, sharing and sustainability of fresh fruit
and vegetable packaging, and systematically analyzed three-stage interactive design experience cases to highlight the
human-oriented design concept of intelligent packaging. Through interaction technology design cases such as intelligent
interaction technology, new packaging materials and QR code, intelligent interaction technology can not only guarantee
the basic functions of fresh fruit and vegetable packaging, but also improve the good interaction experience between
consumers and fresh fruit and vegetable packaging, so as to meet or even stimulate the emotional needs and consumption
experience of consumers. In the new era, designers need to keep their sensitivity to design, be user-centered, integrate in-
telligent information technology, upgrade consumer packaging interactive experience, and explore a variety of possibili-
ties of intelligent interactive packaging design in the future.
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Fig.1

“Farmer profile” intelligent interactive APP
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Fig.2 Different shared packaging boxes and exploration trials
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Fig.5 Label design of freshness indicator
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Fig.7 Packaging and tracing of 17.5° orange of Nongfu Spring
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Fig.8 Interactive canned seafood packaging design

RIOWHEI S

BREWER

"RAHEEK" STRRLVHM—WRFIDWARRE

1 ERAESE T R BRE

P é R M é B e @ ! 5325535332:5“@@%
- ey’ \=———
Fl9 “RREIE” s R m

Fig.9 Interface of “farmer profile” package design after scanning
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