o T Fa2E a4l
224 PACKAGING ENGINEERING 2021 4F 2 H

FRIETH 1P fi2 &R B AL Tikiny & R B 77 7% 0 32

i, FEXM
( REETAE K, KHE: 300380 )

FE: B AW T IP BERGEXTMEBARTHEEL “TR—F" IR, FF £5BASREE
B, GGk AL . B B, & IP B RBATH T A LR, A M OT AR IP TS R, B
WA F L AR TR, R BAAMEAZELE L RZFEAR, R Z2F0ESHAAFH, Tk
P TG R R iR R A8 F A, AT — R T AR AL e R AR I, T A — B R T A A A 89
B G kik, B sFakMdE TR TR IP B EE T EEHRT, FET IPE LXK “5C RN, £ ik
Wk P T AR AT Zikdedly, ERERT A, RIR T A R, 28 AW T AR
S IE . T AR P TG F R A G B R S Bh e AL AR 3509 KR TTRE T 09 %12

X8I kA IPH R, LAk, % 5C R

FESES: 1524 XEARIZEE: A XEHES: 1001-3563(2021)04-0224-07

DOI: 10.19554/j.cnki.1001-3563.2021.04.033

Methods of Promoting the Cultural Tourism Development of Chifeng City by IP Image

PANG Bo, LI Tian-cheng
(Tianjin Polytechnic University, Tianjin 300380, China)

ABSTRACT: The work aims to solve the current situation of “one style of a thousand cities” in China’s urban image
through the design of urban IP image. Combined with typical cases at home and abroad, and tourism positioning, regional
characteristics, etc. of Chifeng city, the IP image was precisely designed and planned to contribute to constructing IP im-
age of urban tourism and promoting the development of cultural tourism. Nowadays, it is an era of knowledge economy.
The core of knowledge economy is innovation. The IP image of urban tourism is the product of knowledge innovation. It
is an abstract display of the inner culture of a city and a concrete expression of the humanistic spirit of a city. Through
summarizing and studying the IP image design of urban tourism in Chifeng City, the “5C principle” of the IP image design
was obtained. As a cognitive object of urban image, IP image of urban tourism represents the individuality and tone of the
city, and at the same time contains the core value of urban cultural tourism. The arrival of IP image era of urban tourism
opens up a new way to promote the development of cultural tourism.
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Fig.1 Hikonyan, the mascot of Hikone Castle,
Shiga Prefecture

Fig.2 Kumamon, the mascot of Kumamoto Prefecture

RN AR, B T A DS S T, TR 3 SC
TR (4 2k — 20 R o A LR WA B 2 o
WRU=RC CIP) Bl . PRI, as 7, R TR
CRmPET, EBAUHRER, HeRIER A, Bl
WAAR . B AAE RSO A S o 278 X L8 LBIE A
DFIERTER ,, 5 ER . BUNBIRIERE , SULIR
We T LUSBIRLsh 28 B3 K 1 B0, o WL L ek,
Betlm g7, s TIRE 1P B LB

2 FRIETEE B IP BRHXHY 25k

N T REMSSIEL—A 1P TR G k— I H Y,
YT R SR I 4 | AL (E A RIS A
POl 5 0% 0T R B SR . B A AR B BRI N
B, AR R R b B R & 2 g AR, IP S TE
LRI 44T 1 5 163 S R . ST XX AR Y
KERE, HEFRERNS AT, 2018 4ERIET A
OB 3 0 T8 1P B sk kg =4
BT ORRES . S5, M 2018 AEFE 2019 4F Mk IP
TE G A, X I BUM £ S8 A 100 {270k @k
WA T 5 DX IR I L R/ INEURUR i Al 55 1R R
LIRS IP TR R4S A AT 5 . fEdRIE
PRI 1P B AHE 5 T AR H R T B B R
5 it ife DX ORI Hp R i v . 55 2, A 2019
A2 2020 4R 1P B S5 FHAR T kv i 1P

K2 ReALE



226 1 %

T

202142 H

T G2 7 itk Uiie 2 J el s v Jor ke 3] 9 4 il & A= T B L
BEAR BN B R R L, BB TS '
ERTTRIVERT, R T 44 R, 0 St
B AR, TR L 2015 4ESC BN . 55—,
M 2021 4E 2 2025 4%, BLET AR IE 1P 240 ¥
T ARG e R B AL AR ME B T U8 T, e B T
JRIE AP I G I8 1 AR R e ot L, K S IR AR
FRUEISC A . 2020 4F B & 109 H A% o

ARUERRTE 1P B 883 0 s 2 S fh, SCARg XL
FEARIL T — X EESR T O RRAE . R BT, JESRATA R,
AR T AR 0 A IR T3 R R B Ak, DU IR 5
TSR X “PIL” SATE, FELAE HAemb:
K mUBEYER “ =0 BRIE G40, S |
FEMV A A A PR R R, PRI P =T AR S
—, ITEJE T A SR BRI 1P T SRS dn ), ki
T RIRTT AR 1P JE S AR AL /NG UM T 32 1H10 301k,
A TIHZRIERRE, TEANIRAT—52 . ARIEVE N 32F)
T SCAR R R, P0G TR 2 09 Iy s R E FES o 19 S0 fk
1B AR A R I ) A i Ui AR T — T8 LAY X

Ve =}

WA=
3 FRIETIHTIRE IP &AL Ki&T

EH T 2018 4F 2 A4 B0 AR 0 I A ik Ui
RIATI A, i TRIBEEAL S H, 4 4 Ay 55k
W TSR 1 22 5 R P27 ZE 22 Ve T i s HOE R 10
A —HRE N, USIE R AIE , R R 2
B BRI IR HRAYING IP IR G KA 2 WL 3.

HERRTHH N XA A 70 mk, T L
AINBLIZ S , HRARRE LG A T108, ELHRHEE T AR B
O R R ) b A S8 e AR R R e T, /N B
PRI DU B8 B 3 R R 7 I o, KRR B R
FREBTERPLA AP &, 5 5 s N PEAS ) &

HYSE IS N e Rk, HREV/ING 1P Lo
PRI RGETF M ULIE 4, A 1P BSE RS R G F T LA
HH I G 02 LA — AN 8 04 /0N 55 4% TR T i £ [ Sk
2] TN O K23 B LR N e D & PR B S i DE Tl s
K, BRI GBI %, BUaWE A ETERI RS, 18

<>§RA\XJI/7Q7n/
44

. . 'A;‘.?

ZIvANPERRES

K3 “Hlfzzpg - HHCIERT 817
HEE/NE IPTER R4
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Silk Road - Internet World” Forum
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