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Application of Calligraphy Elements in Modern Packaging Design

FAN Rui-fang
(Jining Normal University, Ulangab 012000, China)

ABSTRACT: The work aims to explore the application direction and strategy of calligraphy elements in modern packag-
ing design. Combined with the reality that cultural connotation was emphasized in current product packaging design, the
cultural presentation of packaging design was studied and the possibility of participation of calligraphy elements was
proposed. Then, the application significance of calligraphy elements in shaping brand image and embodying product
connotation in packaging design was analyzed and the fusion mode of calligraphy elements with words, figures and colors
was explored to summarize the specific path of calligraphy elements in modern packaging design in terms of cultural at-
mosphere, artistic conception and emotional matching. Finally, the specific application of calligraphy elements in pack-
aging design such as wine and donkey-hide gelatin was taken as an example to further demonstrate and explore more fea-
sible integration development strategies. The combination of calligraphy elements and packaging design is not a simple
“take-in doctrine”, but absorbs the essence of traditional culture, gathers advanced design concepts and integrates with
modern civilization, which makes product packaging more appealing, expressive and vital, and become an excellent
product packaging widely recognized by the public with its high-level calligraphy font image.
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