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Design of Products for the Elderly under the Background of Interaction Design

WANG Lie-juan
(Sichuan University of Culture and Arts, Mianyang 621000, China)

ABSTRACT: The work aims to explore the design ideas and implementation paths of products for the elderly under the
background of interaction design. From the reality of aging society in China and combined with a lot of characteristic and
real problems of the elderly, the requirement of the elderly on product diversification was analyzed. The design principle
based on interactive perspective was summarized. Three design directions of habit compliance, easy operation, and inter-
action strengthening were proposed. Finally, the specific design ideas and paths were discussed from four aspects of emo-
tion, interaction, human nature, intelligence in design of products for the elderly to analyze the realistic demand of the
elderly, and explore the design points and specific strategies of different forms of products for the elderly, to strive to ex-
plore the development direction of products for the elderly under the background of interaction design. Interaction design,
acting on products for the elderly, can realize humanized product design, make the products more in line with the psy-
chological and physiological needs of the elderly, strengthen the emotional resonance between the products and the elderly
in product use, and provide more possibilities for the improvement of the elderly’s quality of life in their later years.
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