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Research on Refrigerator Design of New Generation Floating
Population Based on Lifestyle Grouping
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ABSTRACT: In the context of the increasing number of Chinese migrant population of the new generation year by year
and the significant increase in the period of migration, combined with the study of the life patterns of migrant population
of the new generation, this paper makes a new exploration on the pain points of refrigerator products of migrant popula-
tion of the new generation, puts forward the redesign strategy of refrigerator products, and guides the design of refrigera-
tor products for the migrant population of the new generation so as to improve the quality of life of the migrant population
of the new generation during the migration. Based on the 36-level scale of Plummer's lifestyle and referring to the re-
search process of the Model of China-VALS by Professor Wu Yin, this paper divides the migrant population of the new
generation into three major groups: people who are pursuing fashion and health, people who are optimistic internet talent,
and people who are focusing on social contact and having a strong consumption capacity. Meanwhile, combined with the
demographic variables, media contact variables, and refrigerator product usage habits of the three major groups, the ques-
tions and data were collected and analyzed. Finally, the common needs and differentiated needs of the three major groups
in refrigerator production are obtained, the direction of existing refrigerator products redesign is proposed, and some de-
sign strategy suggestions are provided. The refrigerator product design improvement strategy for the migrant population
of the new generation is formulated, which provides new ideas and references for the refrigerator design for the new gen-
eration of migrant population.
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Fig.1 Lifestyle grouping steps of the migrant
population of the new generation
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Tab.9 Demographic variables-X lifestyle grouping
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Tab.10 Media contact variables-X lifestyle grouping
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Tab.12 Entertainment when cooking break
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Tab.14 Common contents in refrigerator compartment
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VKA AR L )8 G1 G2 G3 it
=Rt 4 9 7 2

EHSMAIE  S5MAJLH 8 18 16 42
WHIARMH 3 8 6 17

XU T kA 7 20 20 47

it vk AR 25 SHIKEE 3 10 1 5
=K 2 6 2 10

BT 2 3 3 8

KR 6 10 u
T 4 12 7 23

fibEE 2 2 4

W 5 4 30K o 553 P8 1 1) 0% B e 2 el RO TR/
TR, AU 253k N TR0 JE R o A A8 5 3 2 AR A
FRIE BRI LB, B 20%09 50/ 25 55 A\ 7Y
GREEBEA AT IR SRIG 8, WLER 12,

FEVKFE = S B G0 T 3R T 3 AN n) R S
A5 NIEF A oK AR 25 B R vk AR AE S T A
B, OGERLE 13, FdE R 68%AY A St A2
VKA 5 T5%RY VKAE I R XU T UKAR , 18 SR AR 4 i B 75U
TR A 6 10 = T kAR P BE SR T v SO
81% 1) I AE BT s M T, /505 L ) 4% 3k N\ TR A4
FVEE AT 3SRV 2 RUBF IR B T A Fib 2

TEUKAR H UL P 280 5843 %5 56 T KA ¥ 8RN ¥4 Uk
PO 2 B IX I B A B i B L E R T T 0T, SR
FHHE 09757 AT 50 R AR, 15 01 Rk RT3
%, AR IR 14—15,

FEVA R DX DL B N 25 9 0O [a) e e 2 30 o e A
SR 25 5, 8 SR (BRI 1 76 AR 110 44 R X Hp oK SR 8RR
XS HRE . PSRRI A H A T LA AR, T
S L P 6% 3 N 7R R B A 58 i 9 9% AR PR A K ARk
MR L2 —2,

FEV VR DXH I N 259 11 S T DLW 2% 3] 44 52
SR PR EARAS A B R, RO I £ 3k N R A R
FEZE 5T B B REAE VS DO B 5 L 45 4 2RI

® 156 RERELAEY
Tab.15 Common contents in freezer compartment
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Tab.18 Common pain points of refrigerators
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Tab.19 Lifestyle grouping and characteristics of the migrant population of the new generation
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