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Improved Package Design of Daily Disposable Contact Lens

WAN Xuan, ZHONG Hao
(Southwest Jiaotong University, Chengdu 610041, China)

ABSTRACT: The work aims to propose a design method to improve the package for main problems such as lack of aux-
iliary wearing function, low diopter information identification efficiency and unremarkable brand characteristics in pack-
age for daily disposal contact lens, to improve the functionality and visual effect of the package to integrate the package
and the product better, thus enhancing the user experience and promoting the establishment of the brand.The investigation
method was adopted to collect and analyze the package design for daily disposable contact lens on the market and the data
about user’s satisfaction on current packages through the survey of large-scale optical shops in Chengdu, the collection of
questionnaires, and the investigationof user’s satisfaction ononline shopping platforms. Through analysis, three improved
design methods of “humanized design of auxiliary wearing function”, “emphasis of diopter information recognition” and
“construction of brand visual context” areproposed, and applied to the packages for daily disposable contact lens. Through
theoretical support and design practice, these methods provide a new reference for the package design of daily disposable
contact lens and alsoprovideusers with convenience.
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Fig.1 Rotatable plastic housing package for contact lens
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Fig.2 Triangular cylindrical package for contact lens
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Tab.1 Main problems existing in the current
package in user’s opinion
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Fig.6 Outer packagedesign in the context of sports style

”’”ACUVUE ’”“MU\/U& ForrACUVUE "‘""ACUVUF'

1-a=

5 =
CG% oald.2 cem caid2 C€w,

o o

HORIEHBRE HORIEH BWE
R i ARSI A IR
S . s

AR e EEIH. § o

S8 o e
prer

Fhmase Renmazame

A @::_

|

K7 DL CwiEE” SRR AT K8 HATHRIZIRG R N Re
Fig.7 Packagedesign with the image of “Flap” Fig.8 Current packagestyle of contact lens



4 a2% 6l

ik IR RSV A G RO T g e n 277

NATVREAEZE Zy iC AR TR S 5 B 0B 45 8., b
R, BUESA B EA PR, A S 5IR AT
PAER, fhsh AT RLSE (5 B0, R, FH @
o, AT LA R JEC BE AR B, i H AT AR & e i)
B SRR B H AT R R R A O B R X (]
K, EENRIEIRE D, BERRZE =K —
J& 100~1200 fif; —J& 100~1000 JiF; —J& 100~900
B RN ERCZ AR ZE 25 BEL T RS e R R
TV M 45 JoR ' 2 X (1) L 3% 3.

i T KBy X ]2 100~1200 B, I B %
H25 25 B, FrLAT LA R R RN R, it
T8 L X 4y o ik B 4 R (53 B4R 3 25 3
50 J& . 100 . 500 B, A 4 hEiamdls, sinl
PIJE Y 100~1200 BRI FTA FEECT o A ERRE
JEGIE LI 9,

3 THIFEZERMEERFEREEXEHXHE
Tab.3 Contact lens diopter intervals ofmain
brands available on the market

i Jet G X ] B
WAL ACUVUE — -1.00~-12.00  100~1200
#-1-1& BauschLomb -1.00~-9.00 100~900
%5 HYDRON -1.00~-10.00  100~1000
TH WEICON -1.00~-10.00  100~1000
P2 CooperVision -1.00~-12.00  100~1200
HLEE CIBA -1.00~-12.00  100~1200
BleEt CcLB -1.00~-10.00  100~1000
B IGEL -1.00~-9.00 100~900
Z/REE DAILIES -1.00~-9.50 100~950
T A HORIEN -1.00~-10.00  100~1000

-0.25 —0.50 -1.00 =5.00
251 S0 10053 5008

Ko TR 1 D

Fig.9 Diopter expressed in color
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Fig.13 Structure main daily disposable contact
lens packages in the market
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Fig.14 Improved solution and wearing method
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