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The Infiltration of Traditional Cultural Elements in Graphic Design
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ABSTRACT: The paper aims to explore the effective penetration and development direction of traditional cultural ele-
ments in graphic design. Based onChina's long-standing traditional culture as the origin, this paper analyzesthe role of
traditional cultural elements inthe current social changes, and then puts itsfoothold in the field of graphic design, thinking
aboutthe good role of rich traditional culture elements in the design ideas and forms, promoting the heritage and devel-
opment, and improving the emotional aspects of aesthetic works of good effect.Thenthe poster design, logo design and
packaging design are selected as three very representative design aspects, and the reasonable reference and application of
traditional cultural elements are discussed, and the demonstration and practice of many design directions and methods are
respectively focused on text, graphics and color elements.After thousands of years of training, traditional cultural ele-
ments have formed inestimable aesthetic value and artistic value, its penetration in graphic design is feasible, as long as
the appropriate application, will enhance the appreciation of the work, arouse the audience’s emotional resonance, and
better to achieve the inheritance and development of national traditional culture.
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