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Exploration of the Brand Value of Rural Products Based on “Internet +”

SUN Dan-li, GUO Yue-meng
(Sichuan Fine Arts Institute, Chongging 400010, China)

ABSTRACT: Taking the brand design project of “Cun Shop”, an integrated service platform for rural e-commerce, as an
example, to promote the brand image of rural products to propose a design method based on “Internet + design”. In order
to further maximize the brand value of rural products under the “Internet+” model, through case analysis, the regional
culture of the rural characteristic culture and agricultural products in the key poverty alleviation districts and counties of
Chonggqing is refined, and multi-dimensional and multi-dimensional cross-border gifts from the perspective of design
thinking can feature rural industries. The “Internet + design” brand planning model can effectively and accurately market
positioning and brand image upgrades for rural products, thereby establishing a new rural revitalization model that con-
nects rural culture and social life. Strengthen the construction of smart agriculture, revitalize the stock resources in rural
areas, reshape the status of rural brands, promote the sustainable development of rural e-commerce platforms, and create
strategic measures for “Internet + design” to help rural revitalization.
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Fig.1 Analysis on the marketing model of agricultural products on the “Cun Shop” platform
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Fig.2 Application design of “Cun Shop” platform website
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Fig.3 The brand logo design of featured agricultural products optimized by “Cun Shop” platform
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Fig.4 Packaging design of agricultural special product on “Cun Shop” platform
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Fig.5 Product packaging design of the time-honored brand “Zhang Duck” in Liangping county
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