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Development and Design of Cultural Creative Products
from the Perspective of Regional Culture
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ABSTRACT: This paper is to explore the reference application and innovative development of regional culture in the
development and design of cultural creative products. This paper analyses the many features of the cultural creative
products affected by this situation that all kinds of goods has become increasingly rich under the background of industrial
convergence. And explores the basic connotation and characteristics of them focusing on regional culture. Prominent
problems in several aspects, such as single cultural elements, serious homogenization, and the style of lacking continuity,
are put forward on the basis of the current development status of cultural and creative products at the same time, further
clarifying the importance of regional culture elements on the creative cultural products. And then the development and
design of specific cultural and creative products are discussed viewing the Effective Application of Regional Culture
Loaded in Cultural and Creative Products and the Innovative Design with Extended Meaning by Using Regional Culture
as basic viewpoints. Several examples of cultural creative products integrating regional cultural elements are listed. Based
on these examples, the development idea of later integration and innovation is explored. It is highly feasible to integrate
regional culture into the design of cultural and creative products. It can not only effectively enrich the forms of current
cultural and creative products, but also further enhance the cultural connotation of cultural and creative products, so that
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regional cultural and creative industries can achieve long-term development in the future.
KEY WORDS: regional culture; cultural and creative products; the development train of thought; culture
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