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Packaging Design Based on Consumer Psychology
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ABSTRACT: To explore the development trend and realistic creation path of packaging design under the action of con-
sumer psychology, this paper, in view of the diversity of consumers, examines the developmental trend of packaging de-
sign from the consumers’ perspective, and puts forward the credibility of the combination of consumer psychology and
packaging design, and then focuses on some commo psychological demand characteristics of consumer groups, lists some
characteristics widespread in the consumer psychology, such as the desire for being new and different, cultural identity,
green environmental protection, etc., and then taking the above as the clue, raises specific new directions and methods
relevant to the pursuit of traditional culture, the sublimation of aesthetic taste, and the perseverance in environment pro-
tection, and analyzes and discusses the different details and aspects. The conclusion is that the combination and innova-
tion of packaging design and consumer psychology is a perfect choice to realize traditional beauty and modernity at the
same time, which can not only highlight the formal beauty of packaging, but also make the product more publicized and
will become a strong competitive force among similar products.
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