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The Innovation Path of Visual Thinking Mode in Visual Communication Design
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ABSTRACT: To explore the visual thinking mode in visual communication design, and analyze the innovation direction
and strategy based on its specific expression form and principle. From a macro perspective, the prosperity and develop-
ment of modern art has exerted a great impact on various art design fields. Meanwhile, people’s aesthetic needs have been
constantly improved. Visual communication design must comprehensively examine itself and explore the way of visual
thinking innovation. Based on this background, this paper starts with the definition and classification of visual thinking,
combined with the basic principles of visual thinking of innovation in visual communication design, such as catching the
visual center, controlling the basic scale, fully coordinating the layout, grasping the symmetrical balance in full, and tak-
ing this as a central theme, respectively are different forms of visual thinking has carried on the detailed analysis of the
innovation, summarizes the specific feasible methods. The innovation of visual thinking in visual communication design
has extremely high practical value and application significance. It is not only an inevitable requirement for the develop-
ment of artistic design, but also an effective way to meet people’s aesthetic needs, which can maximize the artistic effect
of visual communication design.
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