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L earning Experience Study of Design Knowledge Based on We-media Topic I nterest
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ABSTRACT: This paper discusses the influence of the level of topic interest in the context of “we-media” on the learning
experience of design knowledge, so as to guide the practice of mass communication of design knowledge based on
“we-media”. First of all, this paper makes a comparative analysis of “we-media” and “traditional media”, and expounds
the characteristics of design knowledge subjects, so as to propose the opportunities and possible challenges of mass
communication of design knowledge on “we-media” platforms, for example, externalizing is difficult and has a strong
sense of distance from the masses. Secondly, based on relevant literature research on topic interest and learning experi-
ence, the positive influence of topic interest on knowledge learning is found, and a learning experience system including
sense, emotion, think, act and relate is constructed. Thirdly, the influence of topic interest on the learning experience of
design knowledge is explored in the experiment, the experiment mainly adopts the method of questionnaire survey, simu-
lates “we-media” learning scene in the laboratory experiment environment, and sets up sample materials of different topic
interest levels to conduct the experiment, allowing subjects to score the experience of different sample materials in the
questionnaire, and then analyze and study them according to the subjective scoring results. Finally, in the practice of mass
communication, the topic interest level of design knowledge has been improved to study the impact of topic interest on

mass communication. In the mass communication based on “we-media”, by raising the topic interest level of design
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knowledge, the learning experience can be improved and the effect of mass communication can be enhanced.

KEY WORDS: we-media; design knowledge; mass communication; topic interest; learning experience
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Fig.5 Subjective assessment results of topic interest level
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Fig.6 Subjective assessment results of learning experience
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Fig.7 A preview of the team’s high-interest tweet
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