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Reduction Design of Online-shopping Packaging

LIU Bo-xi*, LI Ying', CHEN Li-li?
(1.Hunan University of Technology, Zhuzhou 412000, China;
2.Hengyang Normal University, Hengyang 421000, China)

ABSTRACT: To promote the sustainable researching of online-shopping packaging design and develop new packaging
patterns, it is supposed to use new technologies and conceptions and solve the waste of online-shopping packaging re-
sources with environmental-friendly materials in C2C and B2C models. By summarizing and analyzing the existing prob-
lems of online-shopping packaging, we carried out the reduction-design on the logistics packaging and online-shopping
packaging. A detailed path to packaging reduction is proposed, which is packaging structure innovation, scientific and ra-
tional, ways of using materials, online-offline integration, and establishment of recyclable system. By discussing some
existing design conceptions and patterns of online-shopping packaging, a new idea of designing online-shopping packag-
ing reduction is proposed. It can improve the environmental protection and form of online shopping packaging, thus
helping realize the transformation of online shopping packaging to low pollution, low consumption, high efficiency, and
can also inspire packaging reduction designs in other fields.
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Fig.1 Express delivery package
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Tab.1 Logistics packaging materials analysis
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