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Application of Auspicious Cultural Symbolsin Cultural and
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ABSTRACT: The purpose is to explore the application methods and design strategies of auspicious cultural symbolsin
cultural and creative products in museum. Starting from the classification and features of implied meanings of auspicious
culture, this paper expounds the design embodiment of auspicious culture in the cultural and creative products in muse-
ums; classifies the cultural and creative products in museums according to the source of symbolic creativity, and points
out the necessity of the integration of auspicious culture and cultural and creative products in museums, and carries out
the application methods and design strategies in the design of cultural and creative products from three aspects of shape,
meaning and environment to carry out research and discussion. The collision, blending and transformation between aus-
picious culture and cultural and creative products is the fundamental way for cultural and creative products in museums to
seek a breakthrough. On the basis of the deep excavation of the connotation of auspicious symbols, the concept of auspi-
cious culture is skillfully used, and the combination of traditional and modern aesthetics is found by taking shape, mean-
ing and environment as the starting point. Design works with vitality and auspicious features, enrich the deep connotation
and creative expression of cultural and creative products in museums, and promote the dissemination and development of
cultural and creative products in museums.
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Tab.1 Classification of auspicious cultural symbols
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Fig.1 The pattern of five blessings holding longevity in
the “five blessings holding longevity” powder box
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Fig.2 Types of cultural and creative products in museums:
classified by creative sources
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Fig.3 White crane Zixiao Notepad launched
by the Palace Museum
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Fig.4 “Meditation Seat” cultural and creative product
designed by Dunhuang Research Institute
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Fig.5 “Landscape” stationery shelf designed
by Suzhou Museum
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Fig.6 A seriesof bookmarks of Qing Dynasty carved enamel and “ Taiping Elephant” launched by the Palace Museum
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Fig.7 *“Champion Cup” of yellow cloud dragon makeup gauze and Dragon Robe launched by Beijing Imperial Palace

PEAT IR, RGBT R R A ), LA 6,

BEXS AR SCARAT S, [ SO s AT
BURUE | MR EE | A AL | ) R A 42D BR

1) FTEUSUE o STHOR SRR AL, RIEX A
ML SBNARTSE T, B EUEATROA 70 o W W4T
HOE A 30 Ho—, 205U B35 FE TR AR
M5 SRR G ., EXEA S HICR R T
L S A ORI =R R B R
TLEAF S AT BRI

2) REEEIE . RIEIUEATRUS BEZ:, R
ITHUR 75 T, BTN R R . 7E3T R
AL R HER_EA Shss S , S UEDE b fecf AU
A AEEA T BB AL

3) HAER ., ARIERIEE AT, 2GR
IR AL, MR BB IR . B BRI
MEFEE N, Sk, e | mAET, i
FUE ML | Erifl . SEULAk, R B i S 7E S
7 i PR S BRI TR

4) 7= bR . S BN BT U B SR i
PR EL IR, T8 1T Y i B S ™ i RS, LA
IR BT FESCARAT 5 AR SR i v 5 B A5 % FLAY
T3 SR 2 A R of o 75 3 TR 7™ i AR B A, SR A
AEPREFRE T (% ERLZ B RYER AR, A R B
FRAEIL SR .
42 RKEtI#H—RBEERE

SR TR AR SO BRSO A A R Y

TR o Zid AT A R BES , oh MR A% 1 X AR 36 56
Y 301 o T A9 U SO 7= it 1o FH B ) o S LA 25 Al
TR, IR IEA b AR, fe ik SC Rl
7 A (EAE S RE 5 SO b 325 05T T o S
7 T A 1ol 8 v O A B — A SR AR B, 7 T A SC
Yo T SCA I IR MR 8 S R EEAT
BN IRERIE I SOk . R i 3 22 SCRIh 45 B A
FI ML EIERLT B B, T B 25 5 7 HE L o 5%
P57, FEHSG I P sk = 0 SCAR 6 B TR A B LA
BN HE R = 2 o A SR i 17 25 A2 SRS 1
i ) SCAEEA T 7R, BELL B A B e 347 81
B, BETHA BB B [R5 2200 2 15

RSO AR S SR BT A A R — Ff
KR H o AN ILHTECE T BT A A SCRI ™ b
CROCHR”, BN EORIE T SRR A 25 (5 = el /e
WIEML, LW S WKTLE | RS
B, GARETLINTAR NG . Bl AR 7 34, 45
O B R, KeRooiE iy B S AR B R
il — o RIS, AR e T e EARROR Y
AT R I FREURE , fURBEHE IR B, A B Xt
G B SERF Iy o B X SO R, 2
ESRAIE R E MR E T ™. RMURGIEA T
Z, W IMR S RAISE, T e h A gt
FESCALAT 5 R N TE B, ARG BT T RN BT A 3R R A1
B, i R WEIRRMERIT AR, &N
FESCARAT 5 Bl TE ) 08 SCRI 7 i i, R B B
etk Fa R, WK 7.




9424 5104

XUAERG A5 35 SRS S5 AE T 1R SCR™ i b ) BT 7S 265

(K18 MU I e HHE AT i 1T A P PR B AT A
Fig.8 Haicuo Book Light book of Qinggong Haicuo Map launched by the Palace M useum
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