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The Path of Multi-dimensional I nnovation of Regional Cultural
Creative Products from the Per spective of Design
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ABSTRACT: In today’s fast changing digital communication, the domestic cultural and creative industry shows a posi-
tive development momentum, with a large number of traditional elements, national elements, and local elements inte-
grated into it, making the cultural and creative industry develop in a three-dimensional way, where tradition and moder-
nity, commonness and individuality coexist. The cultural and creative industry is no longer limited to the linear expression
of a certain culture, but gradually integrates into the local culture and forms the cultural and creative IP with regional
characteristics. Such cultural and creative industries not only promote the dissemination of regional culture, but also
promote the development of local economy, humanities and other aspects, providing an effective new path for regional
development. Through the study and sorting of regional culture, its cultural elements are summarized to extract the ap-
propriate cultural creative design foothold, and adapt to the local politics, economy, and culture, so as to carry out
multi-dimensional and three-dimensional sustainable development. This paper analyzes the influence of cultural and crea-
tive industry on regional development from a multi-dimensional perspective. By studying and sorting out regional culture,
local economy, regional policy, and cultural environment, the key factors to promote the development of regional cultural
creative industry are clarified. In this way, a new path can be found which can not only inherit and develop regional cul-
ture, but also comprehensively promote the development of regional cultural creative industry without affecting the local
ecological balance.
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