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A Brief Analysis of the Application of Chinese Traditional
Elementsin Visual Communication Design

HAO Zzhi-gang
(Shanxi Polytechnic College, Shanxi 030006, China)

ABSTRACT: This paper is to explore the innovation of form, content, and method in visual communication design and
the artistic application strategy of traditional elements. According to characteristics such as universality and individuality
embodied in the abundant forms and contents of traditional elements, raise its cultural value, aesthetic value, and com-
mercial value. With the attention focused on the field of visual communication design, and based on the related applica-
tion principles which designers generally recognize and comply with, the basic direction of application in color, symbol,
and space is summarized. The traditional auspicious elements, traditional painting elements, and traditional design ele-
ments are selected respectively, the intensive exploration and analysis on the creative application in fields of visual com-
munication such as packaging design and display design are conducted, and the viable path of mutual combination is
found. Visual communication design not only conveys to the audience a visual content, but also is critical to shock the
optic nerve of the audience with rich cultural connotation and diversified forms. Especially, the blending of Chinese tradi-
tional elements, refines the external and internal of works, improves visual communication design works with more strong
and unique national style, and makes visual communication works truly open markets and be a unique style of the Chinese
nation’s artistic existence.

KEY WORDS: Chinese traditional elements; aesthetic value; auspicious element
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