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Traditional Cultural Elements are Embodied in L ogo Design
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ABSTRACT: The purpose is to explore the extraction and application of traditional cultural elementsin logo design. The
paper analyzes the pressing needs of logo design for the traditional culture from the logo design points of the design and
development needs, and and explores the feasibility and the main direction of fusion, such as finding out the point, mas-
tering good degrees, changing numerous for brief, and highlighting the dissimilation combining the aesthetic value of logo
design endowed by the characteristics of traditional culture and the enrichment and promotion of culture. Then the paper
explores all kinds of fit and scientific integration of logo design from traditional cultural elements selected such as
graphics, fonts and seal cutting, and excavates relevant design examples in various fields for in-depth analysis and sum-
mary at the same time. Combining logo design and the traditional cultural elements, not only can display the information
and image to be expressed in the logo, but also can achieve a greater sense of value with unique aesthetic feeling and cul-
tural advantages, which is good for the innovation and development of logo design, is conducive to the inheritance of tra-
ditional culture at the same time, and has good application value and social value.
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