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Innovation of Automotive Interior Console Based on Variety Features

XU Jian', ZHAO Dan-hua®
(1.State Key Laboratory of Advanced Design and Manufacturing for Vehicle Body, Hunan University,
Changsha 410082, China; 2.School of Design, Hunan University, Changsha 410082, China)

ABSTRACT: The paper aims to explore the method to improve the perceived quality of automotive interiors based on
variety features. Take the console as the research object, divide the variety feature area, and select the variety feature area
that users are most concerned about through experiments. Then, based on the experimental results, set up an innovative
research framework for variety features, and summarize the specific forms of innovation of variety features by contrast
with typical traditional features. The experiment shows that the user’s attention to the variety feature areas of the console
is generally concentrated in the shifter area, but not absolute. The three variety research dimensions for the shifter are
form innovation, behavior innovation, and material innovation. Among them, material innovation tends to be unified with
the atmosphere of the overall interior; behavior innovation tends to enhance the variety of interior; and form innovation
has both unity and variety. Through the selection of variety feature area and targeted innovative design research, it can
effectively enhance the interior variety and harmonize variety and unity, thereby improving the perceived quality of auto-
motive interiors in away that enhances the aesthetic pleasure of automotive interiors.
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Fig.4 The sample selection experiment process
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