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SOHO Behavior Motivation Analysis and Health Management Design Strategy

ZHANG Shi-jie, GONG Miao-sen
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ABSTRACT: This paper comprehensively analyzes the current situation and trend of health management in the SOHO
population, explores the health needs and causes of health behavior, and studies the design strategies and methods for
Soho health management. After making clear the current situation and trend of health management through literature re-
search, the author makes a user study by using questionnaire and interview method to make clear the characteristics of life
and work and health needs of SOHO nationality, transform the demand into health behavior motivation and construct the
model of health behavior motivation of SOHO nationality. Finally, the design strategy of SOHO nationality health man-
agement is summarized. Based on the analysis of the data results and the theoretical elements and methods of health
management put forward four items: “emotional experience of optimizing time planning”, “mental health management
environment reconstruction”, “sufficient health management intervention ability” and “Contact Integration and Efficient
Fatigue Relief”, are proposed to provide reference and theoretical basis for coping with the health problems of SOHO
people.
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Fig.2 Part of user survey data
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