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Analysis of FactorsAffecting User Experience of Mobile Video Platforms
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ABSTRACT: The user experience impact factor model of mobile video platform was constructed to identify the key
factors affecting user experience. From the perspective of empirical analysis, design pain points and user preferences were
given more scientifically and reliably, which provides reference for improving user retention rate. Based on the literature
analysis method combined with semi-structured interviews to extract the observation indicators that affected the user ex-
perience of the mobile video platform, a quantitative model was built, which used SPSS software for reliability and valid-
ity analysis and used structural equation modeling to explore different potential variables for user experience influences.
Finally, a mobile video platform user experience scale with four dimensions of interaction, content, interface and function
was constructed, which involved 18 corresponding indicators. The results showed that the four dimensions of interaction,
content, interface and function had a positive impact on user experience, and the interaction dimension had the greatest
impact. Based on this, improving the interactive experience of users using mobile video platform and improving the
method of enhancing user experience can optimize the design of mobile video platform, which provides guidance and ad-
vice for its design practice.
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Fig.1 Hypothetical model of influencing user
experience in mobile video platform
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Tab.1 Initial quantification model of influencing factors
of mobile video platform user experience
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Tab.2 Impact factors of mobile video
platform user experience
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Tab.3 Reliability analysis of user experience influencing
factors of mobile video platform

W Y 557 o
A RIS F e R S Io R
Al fj%%)mﬂ Hir o, R R Faa bl 0.877
s BT R
Qﬁ; A2 APP {5 B4, 4r2ebHt 0.894 0.896
T A3 WHERHE, MAKIHEE 0837
A4 HEERTT BAC N B RARIESE 0918
Bl e WE TR 0.903
L= % = , > -~
B i%mﬁﬁﬁg SE R, B TR 0.903
IRg A H 0.901
E4i 91y TP, PR, S 5ITIEIT ’
B3 | . 0.907
itig
B4 %1% bug THEEE 0.907

Cl REPUHENRXA APP, #E{E 0.827
TH C2 KH, 5155Rm
A C3 HWRER, BB ERNE R 0.734

C4 FHEME, FEEIEIER 0.812
D1 APP &aiH 5T HE— 0.738
B D2 ERREATHUNE 0.847 0.896
4EE D3 WA R AR 0.707
D4 ARG —HIE 0.888
PR B F-XXA Ry FH R A Bl 5 0725 cos
B B2 XA ETR AT I 0.812

S Cronbach’s Alpha: 0.894




a2 121

WA BB G AL RS R0 [N 2 S A 171

%k 4 KMO 70 Bartlett By#& 3%
Tab.4 KMO and Bartlett inspections

o B e bR SRR
HURE JE 1% BE Y Kaiser-Meyer-Olkin 0.901
Bartlett BRI J3 46 50305 L= 5 2488.031
df 247
P (M) 0.000

x5 HMARLEBRUSHE
Tab.5 Optimality of model fit for structural equations
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Fig.2 Pathways of the structure of influencing factors of
user experience in mobile video platform
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