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A Comparison of Graphic Design under the Concept of “ Shang Xiang” and “ Semiotics’

YANG Song-song
(Qigihar University, Qigihar 161006, China)

ABSTRACT: This paper aims to compare the graphic design under two cultural systems according to the differences of
the core ideas of graphic design between the East and the West. This paper generalizes it as the essential difference be-
tween the Oriental “ Shang Xiang” concept and the western “semiotics’ concept, which brings about the cultural difference
of graphic design. The two ideas formed, developed and matured in their respective cultures. To explore the common
ground or difference between the two is the root to find the modern graphic design with national characteristics of the East
and the West. The concept of “Shang Xiang” was born in the pre-Qin period. In the course of the development, it has been
expanding and absorbing the creative wisdom of the ancestors. In the modern and contemporary visual environment, the
continuous variation of the graphic design of the concept of “Shang Xiang” will be an opportunity for the inheritance of
the Oriental traditional design ideas. The graphic design of the concept of “semiotics’ has the advantages of great influ-
ence, clear definition and wide application. Compared with the graphic design of iconicity, it has its own advantages. The
graphic design of the concept of “semiotics’ can not solve all the design problems, so the Oriental concept of “Shang
Xiang” can be used as a useful supplement to the concept of “semiotics” and be understood and recognized by the world.
KEY WORDS: Shang Xiang; semiotics; graphic design; comparative study
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