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Analysis of Product Design Based on Mobile Online Shopping M ode

LIU Chang-wan
(Jiangxi Vocational Technical College of Industry & Trade, Nanchang 330038, China)

ABSTRACT: In view of the increasing number of mobile online shopping users, the current situation and characteristics
of mobile online shopping are explored, and the results of the research are used to explore information that can be used for
home product design, and the impact of mobile online shopping on product design is proposed. Literature research method
and case analysis method are used, and five aspects including the shopping scene, display mode, shopping time, consumer
groups and arrival mode of the mobile online shopping model are considered, the new shopping experience brought by the
model are discussed, and the innovative design method of home products under the impact of this model is reflected. The
development prospect of the mobile online shopping model is optimistic. In order to conform to the mobile online shop-
ping model and better serve consumers, the product design can first absorb the experience of the mobile online shopping
model, and then study a solution suitable for itself. In addition, to explore the role of mobile online shopping model in the
design of home products, we can excavate meaningful entry points for innovative design from the points of changing ex-
pressions, improving user satisfaction, improving development cycles and enhancing the sense of experience, so asto in-
spire home products design vitality.

KEY WORDS: mobile online shopping; home product design; innovative design; development cycle; user satisfaction;
user experience
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