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Symbol Development and Design Strategy of Beijing Tourism Souvenirs
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ABSTRACT: This paper is to study the symbol development and design strategies of tourist souvenirs in Beijing area. By
investigating the status quo of tourist souvenirs in Beijing area and introducing the viewpoint of semiotics, this paper ex-
tracts the characteristic cultural symbols of Beijing area and studies the design strategy of tourist souvenirs in Beijing
area. The design of tourist souvenirs in Beijing should follow the principles of marketability, culture, systematization, in-
novation, artistry, practicability and green design, so as to improve the design level of tourist souvenirs in Beijing. The
design of Beijing tourist souvenirs should show the regional culture, national culture and times culture with Beijing’s local
characteristics. Effective design strategies should be formulated when designing and researching, not only accurately
grasping market demands, but also taking into account cultural and creative connotations, and strive to establish and per-
fect a systematic tourism souvenirs design system.
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Fig.2 National treasure lipstick of the palace museum
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Fig.3 Elves from temple of heaven-squirrel earring jewelry
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Fig.7 Cultural creation in the palace museum-purse lipstick
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Fig.8 Summer Palace “Merlin Bamboo Chrysanthemum” series jewelry
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Style Hand Warmer” in the summer palace
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Tea - a series of royal stories”
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