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Culture-oriented Souvenir Design Strategy

JIANG Peng, FU Ye-jun, LI Shu
(Southwest Minzu University, Chengdu 610041, China)

ABSTRACT: The paper aims to explore the idea and practice of culture-oriented souvenir design. Starting from the con-
cept of tourism culture of tourist souvenirs, this paper analyzes the background of the tourist souvenirs market demand
and development direction, and analyzes the real shortcomings of tourism souvenirs in terms of product characteristics,
innovation and added value, summarizes several aspects of these shortcomings, and puts forward the culture oriented
tourism souvenirs design strategy, respectively to the current tourism souvenirs to highlight the regional characteristics of
this text, the innovation consciousness to improve, the analysis of tourist souvenirs or even higher level of tourism product
design strategy. The development of tourism souvenirs and innovation has been an important but weak link in the field of
tourism. The culture oriented innovative design for tourist souvenirs design provide more shape and quality, while en-
riching the connotation of tourist souvenirs, at the same time making them a synthesis of cultural communication and art
appreciation, thus showing strong vitality in the innovation development.
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