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Application of Ink Art in Liquor Packaging Design
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ABSTRACT: This paper is to explore the application and innovation of ink art in liquor packaging design. Baijiu is a
popular drink in China and has profound historical and cultural connotation. Liquor packaging is an important information
carrier of liquor culture. Under the current background, considering liquor packaging design from the angle of culture and
art, giving liquor packaging cultural implication is an effective means to enhance liquor brand competitiveness. Therefore,
this paper focuses on the application of ink art in liquor packaging design. Firstly, this paper analyzes the combination of
liquor packaging design and traditional culture. Secondly, the paper focuses on the specific application ideas and methods
of ink art in liquor packaging design, and analyzes and summarizes the cases. As a unique art form in traditional Chinese
culture and art, ink art has its own unique artistic style and expression techniques. Integrating it into liquor packaging de-
sign can provide rich inspiration and source for design.
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