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Analysison the Infiltration of Regional Cultural Elementsin Packaging Design
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ABSTRACT: This paper is to explore the integration strategy of regional cultural elementsin packaging design. From the
packaging design in the breakthrough and innovation in development, combined with the development of people's aes-
thetic demand and packaging, this paper leads to the pursuit on culture and aesthetic and the highlight of uniquenessin the
packaging design, makes the regional culture as an important concern, analyzes its application direction in the packaging
design, lists the penetration probability and value of graphics, colors, symbols, etc. Respectively, and then makes a deep
discussion on specific permeability methods and paths of tourism product packaging, local specialty packaging, and cul-
tural and creative product packaging, to verify the feasibility of the integration of regional cultural elements in packaging
design. The main targets of packaging design are the use value and the visual value, and the effective permeability of re-
gional culture elements can grant personalized artistic charm and value to the packaging, to greatly satisfy the aesthetic
needs of people, improve the overall value of products on the basis of beautifying products, and bring better economic
benefits.
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