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The Influence of Folk Art on Visual Communication Design and Their Combination

ZHAO Yuan
(Inner Mongolia Arts University, Hohhot 010010, China)

ABSTRACT: The paper aims to explore the influence of folk art on visual communication design and the possibility and
path of the fusion of the two. Conclude from the demand for the development of visual communication design that tradi-
tional culture isrequired, have an in-depth study on the essence of the folk art to analyze its manifold influences on visual
communication design, conclude the positive influence of the folk art on the visual communication design in elements,
characteristics, and implication, and explore the methods of integrating the elementsin folk art into visual communication
design by taking a holistic approach. The application of folk art elements in the design of packages, logos, and advertise-
ments are analyzed. The integration and innovative application of the folk art element in the visual communication design
can demonstrate the essence of the traditional culture in an artistic and innovative manner, and reflect Chinese people’'s
unique aesthetic standard, China’'s profound culture, and the spiritual pursuit of modern people. It can increase the popularity,
and realize cultural values and commercial values, enabling it to play an important role in visual communication design.
KEY WORDS: folk art; traditional culture; visual communication design
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