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Positive Experience Design Strategiesto Improve Subjective Well-being
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ABSTRACT: The paper aims to propose positive experience design strategies to improve users subjective well-being.
Firstly, the elements of positive experience are defined by literature review; secondly, 50 product samples are screened
out through cards sorting method, which meet the elements of positive experience by 6 design research participants;
thirdly, the potential design motivation of each product sample is analyzed by 7 designers; fourthly, the positive experi-
ence design strategies are summarized and extracted by GIOIA method, and then explained by case study through practi-
cal verification method. This paper summarizes 15 positive experience design strategies to improve users’ subjective
well-being, which are: autonomy (stimulating interest, tracking progress), competency (easy to master, improving skill),
relatedness (keeping in touch, promoting interaction), popularity (attracting attention, gaining respect, influencing others),
stimulation (sensory pleasure, perception challenge and cognitive change), and security (physical safety, psychological
safety, and environmentally friendly). Thisis helpful for designers to use the design strategies to generate design concepts
accurately and quickly, so as to improve the user's positive experience and subjective well-being.
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Tab.1 Six elements of positive experience
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Tab.2 Brief introduction of participantsin screening
product samples
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