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On the Humanistic Care of Packaging Design of Online Productsin the Aging Society
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ABSTRACT: Through the analysis of the packaging of “online products” in the aging society, this paper aims to provide
a reasonable idea for the packaging demands of “online products’ in the aging society, and to put forward a reasonable
conception of the packaging of products for the elderly in the era of “online shopping”. Based on the research background
of aging societyand “online shopping” eraand the basic starting point of the product packaging's material, model, ergo-
nomics and design, this paper, combined with the physiological characteristics of visual sensation (seeing), tactile sensa-
tion (holding) and memory (using) of the elderly, comprehensively discusses the humanistic care of the product packag-
ing, the influence of packaging design on the shopping of the elderly, the innovation of packaging in a “humanistic care”
way and other related issues. Through the study on the packaging of “online products” in the aging society, it is found that
the product packaging is a detail that cannot be ignored in caring for the elderly and reasonable packaging of “online
products” can help the elderly to gain a greater sense of belonging, presence and security in the era of “online shopping”,
thus contributing to the progress and development of a harmonious society.
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