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Nationalism in the Trademark Design of Textile Productsin the Republic of China

CONG Tian-zhu, CUI Rong-rong
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ABSTRACT: This paper analyzes the nationality trademark design in the Republic of China and explores its design mo-
tivators by showing objectively the expression ways of the trademark design of textile productions in this period. It is
based on textile productions as the research object, combined with historical documents, images, museum collections and
the perspective of design to summarized and analyzed through the elements of trademarks that is theme, composition and
color. What’s more, based on the background of trademark design in the Republic of China, it explores the design moti-
vations of presenting national style. The result shows that for the textile trademark design, the traditional Chinese cultural
themes, the “Zhi” type composition in the composition of Chinese paintings and the traditional five-elements color take
the first place. The main elements and characteristics of the top ranking in the statistical analysis just are the evidences of
“nationality” to the textile productions trademark design in the Republic of China. Among them, the feeling of patriotic
and the Chinese national culture provided the design motivation the nationalization of the textile product trademark in the
Republic of China, reflected the collision of eastern and Western art and culture in this period and showed the appearance
of the beginning of modern Chinese visual art design, which undoubtedly has a guiding and reference role to reflect the
nation and tradition for the trademark design.
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Fig.1 Theanalysis and statistics of trademark themes of textile productions
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Fig.2 Theanalysis and statistics of trademark composition of textile productions
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